
N obody puts the DC Super Hero Girls in a corner. 
After years spent on the sidelines in the male-
dominated world of superheroes, Wonder Woman, 

Supergirl, Batgirl and their pals are getting their time in 
the spotlight, thanks to a new initiative aimed at girls 
ages 6 to 12. DC Entertainment and Warner Bros. 
teamed up with Mattel to create the line, which includes 
digital video content and consumer products that bring 
a literal meaning to the term girl power. “We wanted to 
show girls that they could be the heroes of their own 
stories, and not just the supporting role as the love 
interest in a male superhero story,” 
says Shea Fontana, head writer 
for the project.

DC Super Hero Girls features a 
diverse roster of characters, in-
cluding Harley Quinn, Bumblebee, 
Poison Ivy and Katana, who attend 
Super Hero High School to learn 
how to master their powers. The 
franchise launched last year with 
animated digital shorts and has 

G et ready for more yabba-dabba-doo times. Fred, 
Wilma, Barney, Betty and the rest of the modern 
stone-age family return this July in DC’s new 

Flintstones series, courtesy of writer Mark Russell and 
artist Steve Pugh, who are all set to make the historical 
hysterical once again.

“What attracted me to this project was the world 
building,” Russell says. “Everything is brand new to 
them.” That means starting from scratch and building a 
city-state out of virtually nothing—which is a lot harder 
than it looks. “They’re just starting to invent big-box 
stores, like Tar Pit and Bone Depot, and owning a giant 
iguana as a garbage disposal.”

Plus, we’ll meet the prehistoric 1 percent (which in-
cludes Fred’s boss, Mr. Slate) and fan favorite the Great 
Gazoo, who comes to Earth to help stave off an infesta-
tion of “meathead” alien spring breakers.

These pages right out of history also have a conscience. 
“The original Flintstones cartoon was built on social sat-
ire, but it wasn’t particularly biting,” Pugh notes. “Mark’s 
take goes into inequalities and day-to-day problems that 
societies have.” That means taking on pesky relationship 
issues, as well as tougher topics like warfare and materi-
alism, to name a few. “It is essentially a modern comic, 
but the backdrop is prehistoric,” Russell says. “First and 
foremost, these are stories about characters, but they 
are heavily imbued with commentary on civilization.”

BY EMILY MAAS

Their first graphic 
novel, Finals Crisis, 
was released this 
summer, and a 
second volume  
will arrive  
in November 

Batgirl, Wonder 
Woman, Supergirl 

and Bumblebee are 
ready for action

DC Super Hero Girls
since exploded with a one-hour special that aired on 
Boomerang in March, action figures, a clothing line, 
graphic novels, young-reader novels, an app and more. 
(And while the line showcases female heroes and villains, 
some male characters are also in the mix, including 
Green Lantern and Beast Boy.)

The animated properties feature a recognizable voice 
cast, with The Odd Couple’s Yvette Nicole Brown as 
Principal Amanda Waller (“Her voice is like warm butter,” 
Fontana says), former live-action Superman and  

Supergirl Dean Cain and Helen Slater as 
Jonathan and Martha Kent and Mae Whit-
man (Parenthood) as Batgirl. Next up is the 
feature-length DVD movie DC Super Hero 
Girls: Hero of the Year (available August 23), 
and the digital animated shorts will con-
tinue to roll out. “We have something like 
25 characters that episodes have been 
written about but not yet released,” 
Fontana promises. “All of your favorite 
characters will be in there sometime—
you just have to be patient!” 

BY JOHN HOGAN

The Flintstones

T he Birds of Prey comic books have always been about strong women 
working together, so it’s fitting that a team of sisters is taking the 
reins on a new adventure for the superhero trio.

Julie Benson and Shawna Benson, staff writers on The 100, were person-
ally recruited by DC Entertainment chief creative officer Geoff Johns to 
author Batgirl and the Birds of Prey, which is part of the company’s massive 
legacy-embracing Rebirth storyline. “It’s important to have new voices 
come into the universe. That’s how the universe grows and changes in the 
best of ways,” says Johns, who was inspired by the Bensons’ work on The 
CW’s gritty postapocalyptic saga and offered them their first comic book 
job. (Scottish artist Claire Roe is bringing their story to life graphically.)

In the series’ initial arc, Batgirl/Barbara Gordon reunites with Black 
Canary/Dinah Lance to track down a mysterious hacker who has coopted 
Barbara’s previous identity as technology-whiz Oracle. Along the way, 
they cross paths with the Huntress/Helena Bertinelli, who is hell-bent on 
revenge against her Mafia family. “We wanted to focus on a theme that is 
common with all three of these women, which is their families,” Julie, a 
longtime comics fan, says. “Having abandonment issues and loss is 
something that unites them. And we needed to put them in a situation 
where the morality and the decision-making is a lot harder than just 
black and white—like it is on The 100.”

Though Shawna Benson hasn’t always been as much of a comics 
reader as her younger sister, she’s quickly embraced the medium—and 
the company’s vast archives. “We 
have the entire legacy of DC open to 
us,” she says. “It’s fun for us to look at 
that history and find gems that 
haven’t been used much in the last 
several decades.”

Batgirl and the 
Birds of Prey
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“I’ve always 
loved television 
as a creative 
form of expres-
sion,” says 
Shawna Benson 
(right, with her 
sister, Julie), 

“but I have to 
admit that 
comics are really 
growing on me”
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